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Stock Data
AAeF T4 AT TR
S&P 500 (4/3) 6,611.83
HFI/SESTE 111.09 / 123.75
523 £|1/%X ($) 142.4 / 61.87
AIPHE (a42tg) 22,091
SEFA 5 (#Th 197
YWTFHAY M) 3,079,027
Earnings & Valuation
(3 $) FY25  FY26 FY2JE FY28E
af= 30,833 19,412 20688 21,848
Foly 1,462 1,653 1,844 1,981

OPM(%) 47 8.5 8.9 9.1
0|9 1,102 1,187 1,318 1,422
EPS(Z21) 5.1 5.8 6.7 7.4

B7t&(%) -13.4 12.7 16.7 10.2
PER(tH) 135 20.7 16.6 15.1
EV/EBITDA(HH) 9.0 1.6 10.0 9.2
ROE(%) 19.5 30.7 31.4 288
i =2l E(%) 0.0 0.0 0.0 0.0
Z:FY25 $:X|= Family Dollar o] A%{0| ZtEl 40X
Performance & Price Trend
FHEYE (%) YTD M &M 12M
L -118 -9.5 20.2 39.8
S&P Index -39 -4.4 -2.0 167
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& FY4Q26 A% A A (Xror)
= 5.4 5.5 -0.2%
SSSG 5.0% 4.7% 0.4%p
Ep S ulel bl 0.70 0.70 -0.4%
(OPM) 12.8% 12.8% 0.0%p
K[Hf=3=2=0( 0.25 0.25 0.3%
X EPS 2.56 2.53 1.2%
Xt=: Dollar Tree, Bloomberg HMAA, 7|25 2|AX|
Dollar Tree &% 0] 3! MY (US GAAP 7|&)
(B9 USD Wt FYAQSs FYIQ®% X% Qb FYAQ | FYIQZIC  FYXQ2KC Y% FY2KC FYaC
02/01/25 05/03/25 08/02/25 11/01/25 02/01/26 05/02/26 08/01/26 02/01/26 02/01/27 02/01/28
o=y 5,000 4,640 4,570 4,751 5,451 4,979 4,851 19,412 20,715 21951
(YoY) 0.7% 11.3% 12.3% 9.4% 9.0% 7.3% 6.1% 10.4% 6.7% 6.0%
Consumable 2,261 2,337 2,311 2,351 2,428 9,426 9,857 10,228
(YoY) 2.4% 11.7% 12.3% 8.6% 7.4% 9.9% 4.6% 3.8%
Variety 2200 | 2123 2240 2,056 2,458 8877 9,658 10,434
(YoY) 0.3% 11.1% 12.2% 11.2% 11.7% 11.6% 8.8% 8.0%
Discretionary 539 181 20 344 565 1,009 1,200 1,290
(YoY) -43% | 9.0% 320%  51%  49% 60%  82%  1.5%
Same Store Sales 2.0% 5.4% 6.5% 4.2% 5.0% 3.5% 2.7% 5.3% 3.1% 3.2%
2yrs Same Store Sales 5.1% 7.2% 7.3% 6.1% 7.1% 6.5% 6.8% 7.2% 6.2% 5.0%
Ticket Growth 1.3% 2.8% 3.4% 4.5% 6.3% 4.7% 3.7% 4.3% 3.4% 2.4%
Traffic Growth 0.7% 2.5% 3.0% -0.3% 1.2% -0.2% -0.3% 1.0% 0.2% 1.4%
oj=50]9) 1,883 1,653 1,574 1,705 2,135 1,779 1,676 7,067 7,543 8,009
(GPM) 37.7% 35.6% 34.4% 35.9% 39.2% 35.7% 34.6% 36.4% 36.4% 36.5%
| 1,349 1,269 1,343 1,362 1,441 1,344 1,394 5,414 5,692 6,000
(YoY) 115% | 155%  139% 129%  68% | 60%  38% | 120%  51%  54%
(| 8) 27.0% 27.3% 29.4% 28.7% 26.4% 27.0% 28.7% 27.9% 27.5% 27.3%
TPgAole| 534 384 231 343 695 435 283 1,653 1,851 2,009
(YoY) -27% | 06%  7.0%  38% 302% | 132%  223% | 131% 120%  85%
(OPM) 10.7% 8.3% 5.1% 7.2% 12.7% 8.7% 5.8% 8.5% 8.9% 9.2%
£ DEPS($) 2.11 1.26 0.77 1.21 2.56 1.56 1.01 6.23 6.81 7.48
(YoY) ==} -8.7% 14.9% 8.0% 213% 23.8% 31.2% == 9.3% 9.8%
Xt&: Bloomberg ZIMA, 71253 2|AX]
Dollar Tree 7+2{Q14} Multi-price M| 2 712X HXE 30|, 2025 & 5.3%2 022
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Dollar Tree S ™I MXE T2 Traffic, Bat ticket 27| 20|

FISCAL 2022 FISCAL 2023
TOTAL 11.2% 7.5% 8.6% 87% | 9.0% | 34% 7.8% 54% 6.3% | 58%
Customer Traffic (3.6%) (5.8%) (5.2%) (1.1%) | (3.9%) | 55%  9.6% 7.0% 7.4% | 7.4%
Average Ticket 15.4% 142% 146% 10.0% | 134% | (21%) (1.6%) (1.5%) (0.7%) | (1.5%)
Consumables 8.0% 7.9% 93% 9.0% | 8.8% | 69% 132% 11.1% 10.8% | 10.5%
Discretionary 141%  67%  81%  85% | 91% | 12% 3.9% 11%  31% | 2.3%

FISCAL 2024 FISCAL 2025

[+ Qz Q3 Q4 YTD a1 Q2 Q3 Q4 YTD

TOTAL 1.7% 1.3% 18% 20% | 1.7% | 54% 65% 42%  50% | 53%
Customer Traffic 258% 14% 15% 07% | 16% | 25%  3.0% (0.3%) (12%)| 1.0%
Average Ticket (11%) (01%) 03% 13% | 01% | 2.8% 34% 45% 63% | 43%
Consumables 74%  47% 62% 42% | 56% | 64% 6.7% 3.5% 36% | 4.8%
Discretionary (3.3%) (1.9%) (1.8%) 04% | (15%) | 46% 61% 48% 62% | 57%
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Four scenarios: tariff rates for top 20 US import sources
Connected dots show the range. Top 20 by 2024 US import value
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Low- and middle-income consumers were more likely than high-income
consumers to trade down because of tariffs.

Tactics adopted by US consumers who expect to change spending habits due to recent tariff news

Spending-habit changes,’ % of respondents (n = 2,333) Change, by income,’ percentage point shift from all incomes
Cutting back on nonessential spending 54 - = _
Purchasing fewer items overall 48 - - _
Switching to lower-priced products 43 _ l‘l _
Delaying purchases 40 .1 l1 E
Buying items secondhand 26 | )|
Purchasing from different stores/websites 26 0 n l1
Making choices based on country of origin 21 E _
Making purchases sooner | 20 5 o] -
<$50,000 $50,000-$99,999 =$100,000
n=769) (n="715) (n =849)

XtZ: McKinsey, 71253 2|A1X|
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