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Stock Data
MAEF AIEQ0]
S&P 500(09/11) 6,587.47

SR/ SEFIHS)
523 X1/EX($)

350.55 / 475.05
587.75 / 330.04

Al7FE 2 (4ats) 148,703
REFH F(HUF) 424
UL FHH(3M) 4,161,933
Earnings & Valuation
(44 §) FY23  FY24 FY25E FY26E
e 19,409 21,505 23,591 25,812
a910/9) 8918 10,019 10,864 11,903
AHH0|2AZ(%) 45.9 46.6 46.1 46.1
20[9| 7377 8281 8855 9,626
EPS 1607 1842 2060  22.96
S 17.2 14.6 1.8 1.5
PER 50.7 36.3 17.0 15.3
PBR 16.9 16.1 1.7 8.8
ROE 35.5 36.3 60.8 62.8
IR E0lE = - 0.0 0.0
Performance & Price Trend
IS (%) YTD M 6M 1M
=l -212 36 =201 -40.2
S&P Index 12.0 2.2 17.6 17.7
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SHAM I 2y Ze|0|Y Q3K =271 SA0| 2ACHHCE O|F J[8te= Gk
710te] HE AHeF0o| 0L, BIXOZ RPO 2t H3S &2 Lot Mast
TERIb UHEOIRLE AME QEY OiE0| MWA CiH] 50% HESIH Ls=
HEto=o| oY ItsdE HQNH FACL SE OIEY AEHE Al &Y
QP F2AXQI 01E 2328 0[0{X|= A OfL|C, J2iLt WR0jo|40] Lobx
AND A 7|t Z&6] ZFE AN, Al 80| 2Hstkl= XZQ F2
SAte| FItof -l FHEHO = XS OX|7F UL,
O{&T=H| FY25 3Q ('25.06.01~'25.08.31)
= FY25 3Q MM A Him YoY H|m QoQ =
(49t USD) Qx| RIS xto| FY252Q0 M%E  FY243Q AIE
&Y 5,988 5,909 13% 5,408 10.7% 5,873 2.0%
FAo|9 2,773 2,694 2.9% 2,515 10.3% 2,674 3.7%
LI E(%) 463 456 0.7%p 465 -0.2%p 455 0.8%p
£0|9f 2,252 2,203 2.2% 2,080 8.3% 2,171 3.7%
EPS (USD) 5.31 5.18 2.5% 4.65 14.2% 5.06 4.9%
Xt2: Bloomberg, 7|253 2lMX| F: #HMMAE 2025-09-11 £2H1 J7|F, Non-GAAP J|&=
OlzH| g2 AN ZMMA B
e 27| ZHMA o7t HAMA
(WGt USD)  FY25Q4 g;é FY26Q1 ;;é FY25 ;;é FY26 );;13
Bl 6,087 8.6% 6,233 9.1% 23591  9.7% 25812  9.4%
FAo|9 2,772 6.8% 2,907 7.1% 10864  84% 11903  9.6%
FYOIUE(%) 455  -08%p 466  —09%p 461  -05%p  46.1 0.1%p
£0[9f 2,254 5.7% 2,366 6.4% 8855  6.9% 9,626 8.7%
EPS (USD) 5.34 11.0% 5.64 11.0% 2060 118% 2296  115%
Xt2: Bloomberg, 7|853 2lAX| ZF: #HMAMAE 2025-09-11 €883 J7|F, Non-GAAP J|&
N
7I23d 2
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Revenue by Segment

8(10‘—*1 $) mDigital Media = Digital Experience  ®Publishing and Advertising
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Revenue by Segment (as % of total revenue)

mDigital Media = Digital Experience  ® Publishing and Advertising
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Revenue by Geography (as % of total revenue)
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Supplementary Cost of Revenue Data

(10%49) mDigital Media  mDigital Experience  m Publishing and Advertising
1.0 7
0.8 1
0.6 A
0.4 1
0.2 1
0.0 - T
Q3FY23  Q4FY23  QIFY24 Q2FY24 Q3FY24 Q4FY24 QIFY25 Q2FY25 Q3FY25
XI2: Bloomberg, 7|85 2IAIX|
Supplementary Customer Group Data
(104 $) m Creative & Marketing Professionals subscription revenue
8 " Business Professionals & Consumers subscription revenue
m Digital Media + Digital Experience subscription revenue
6 4
4 E
5.61 5.77
2 1 4.02 4,12
1.6 1.65

Q2FY25

Q3FY25

XIZ: Bloomberg, 7125 2IAX|
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(4ot ) FY3Q24 FY2Q25 FY3Q25 YoY(%) QoQ(%)

[GAAP]

&= 5,408 5,873 5,988 10.7 2.0
Subscription 5,180 5,641 5,791 11.8 2.7
Product 82 88 68 -17.1 =227
Services and Other 146 144 129 -11.6 -10.4

&2t 554 638 642 15.9 0.6

o=%0( 4,854 5,235 5,346 10.1 2.1

gL 2,862 3,126 3,173 10.9 1.5
R&D 1,022 1,082 1,088 6.5 0.6
NY=OHE 1,431 1,626 1,639 145 0.8
4t 22| 366 377 408 115 8.2
7|Et 43 41 38 -11.6 -73

g0l 1,992 2,109 2,173 9.1 3.0

&0|Xt3=2 =51 -68 -67

J|EtES 101 60 81

Mzole| 2,042 2,101 2,187

HlMH|E 358 410 415

«0[9| 1,684 1,691 1,772 5.2 48

3|A EPS(ZE/F) 3.76 3.94 418 11.2 6.1

B|M IS YR (WOtE) 448 429 424 -5.4 -1.2

[Non-GAAP]

A0l 2,515 2,674 2,773 103 3.7

«0/9 2,080 2,171 2,252 83 3.7

s|M EPS(Eal/F) 4.65 5.06 5.31 14.2 49

[Se HIol&]

AIEE o=

CIXIE oo 4,000 4,350 4,460 115 25

X 3¢ 1,350 1,460 1,480 9.6 1.4

HEY ¥ &0 60 70 50 -16.7 -28.6

X|gd s

orl2|7t 3,245 3,524 3,533 8.9 0.3

EMEA 1,406 1,527 1,617 15.0 5.9

OfAlof 757 822 838 10.7 2.0

X}2: O{&H], Bloomberg, 71253 2|AX]
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